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Executive Summary

Determined and focused young professional with strong communication skills and a passion for growing analytical skills and delivering high-quality, useful information to clients. 

Recent graduate of Cornell University in Chemical Engineering and currently pursuing a Master of Engineering degree in Engineering Management. Uses problem solving and data analytics to provide valuable business insights to clients. 

SPECIALTIES
	· Operations Improvement
	· Data Analytics and Optimization 

	· Value-from-Data Strategy
	· Experimental Design & Modelling 



CLIENTS
U.S. Aerospace & Defense Contractors	     International NGOs                     Consumer Product Companies

PLATFORMS
Submarines	            Aerospace	                  Water Purification
Product Development 		

Professional History / Education
M.Eng Engineering Management – Cornell University	2021
	Specialization in Leadership and Entrepreneurship 
BSE Chemical Engineering – Cornell University, 		2017-2021	










LIZ CANTLEBARY – SAMPLE ENGAGEMENTS

Liz is a Business Analyst at MW JONES & COMPANY INC based in Reston, Virginia.  Currently, Liz is assisting MW JONES & COMPANY’s project delivery to the U.S. Aerospace, Defense and Industrials (ADI) market segment focusing on Strategy, Business Restructuring and Operations Improvement, and Value-from-Data.

Strategic Business Unit (SBU) Strategies

•	Formulated and developed a new natural body wash product to diversify a global consumer product company’s existing product line. Developed the formulation of and designed the production facility for the product while conducting market research, economic analyses, and VOC surveys.
Operations Improvement

•	For a defense contractor, assisted consulting team in developing high quality business insights to improve overall performance on key projects. Effectively transitioned focus between multiple work streams to maximize value contribution. 
Value-from-Data Strategies

· For an aerospace administration, analyzed historical data to determine how to attain long-distance space travel while minimizing increases to launch payload and volume. Conveyed complex information in easily digestible graphics for an academic article. 
· Developed mathematical models to improve gravity-powered, stacked sand water filters for applications in developing countries. Re-designed the experimental apparatus to improve overall data accuracy and expand access to pressure differential values throughout the column. 
· Compiled historical data from a defense contractor to illustrate long-term company performance and resource needs across project lifetime to assist in decreasing overall construction span. Effectively communicated with client to obtain data and better understand project needs. 
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